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Why We Love Reginald’s  

-  A family company (AMERICA!!!) 

-  Virginia local 

-  Lots of flavors -something for everybody 

-  Great logo & branding 



On Site 



Challenges Reginald’s Faces 

Sales Awareness Shelf Life Competition 



The Roadblock 

There is a hesitation 
to  

buy something new. 



 Give it 
away give 

it away 
give it 
away 
now! 

https://soundcloud.com/
samroerocks/red-hot-chili-
peppers-give-it-away 



Target: Givers 

  “Sharing joy creates more joy.” 



What exactly is a giver? 
We are targeting the relationships where on various 

occasions people are buying for others. 



Who’s Gonna 
Give? 

 
 
 
 
Significant Other to Significant Other 
 
Neighbor to Neighbor 
 
Friend to Friend 
 
Parent to Child / Child to Parent 
 
Host to Guest / Guest to Host 
 



The Brief 

 
 

 
 Insight Strategy 

It really is the 
thought that 

counts 
 

Relate Reginald’s to 
giving 



The Concept 

Give it Forward 
 
 



So we found this... 



Give it, get it, good. 



Videos: Types of 
Givers through 
Andrew’s voice 
 



The 
Procrastinator  



Frenemie
s  

“They don’t even like me.” 
“What? No. They just don’t care for you” “Hey Monica!...Hey 

Forrest” 
“OMG! You got us Reginalds?!” 

“This is how you give a gift people! 
Thanks for another six bottles of cheap 
wine, idiots!” 

“I thought you guys didn’t like me.” 
“Well, we didn’t” 



The 
Rememberererer 

“Last year Mom paid for 
a surgery to literally 
give you the gift of sight 
again, and you’re giving 
her peanut butter?” 

“When you were a kid all you wanted was 
NANA and PB!!” 

“You did it. You’re the favorite again.” “I’ll take my ten dollars.” 



-The sentimental giver 

-The Overachiever 

-The Self Giver 

-The Pinterest Giver 

-The Explainer/Bragger 



The Internet 



The Pinterest Account 









How does this live on Facebook? 







How can we spread awareness 
to our givers even further?  



-  True love/spouse 
-  Neighbor 
-  Parent 
-  Son/daughter 
-  Co-worker 
-  Boss 
-  Student 
-  House guest 
-  Sibling 
-  Bridesmaids 
-  Distant relative 
-  Secret admirer 

Twelve Days, Twelve 
Relationships, Twelve 
Nut Butter Combos 



low budget option 
 ->85% of retailers think search marketing (including paid and 

SEO) was the most effective customer acquisition tactic 
 -> (2014)  -Search is the #1 driver of traffic to content 

sites, beating social media by more than 300% 

increase brand awareness and potentially campaign awareness 

Choices for Budget: Pay Per Click- PPC, or CPM or Cost per Impression  

->Can set bid amount or impression cap for PPC/CPM on Google 
Adwords to manual or automatic, depending on budget 

 

Paid Search 
 



Current SERP Examples 
 







Website - Where To Buy Page 
 



Include an option to view 
from your current 
location (ie. RVA) with a 
“near me” feature 

Interactive embedded map, 
updated with Whole Foods, 
World Market, & Kroger, as 
well as local locations 
anywhere in US (and 
Canada) 



Website - Gift Ideas Page 
 



Farmer’s Market 



A poster, visible at the farmer’s markets to attendees 
to stimulate the idea of Reginald’s Homemade as a 

gift.  

Your guide for 
giving Reginald’s! 



The posters front can be converted to a distributable 
flyer, and on the back there’s various ways to 
incorporate Reginald’s into your type of gift. 



How Does This 
All Fit Together? 





The Budget 



$12,000-one year or $1,000 per month 

Videos- homemade/in house production 

Facebook, Instagram, Pinterest, Website updates 

Farmer’s Market printed items- $ for ink, printer available 

Majority of budget-----> focus on SEO Marketing and Facebook promoted posts  

The Budget 



In Conclusion.. 



Our Gifts To You 


